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Abstract:

The electronic gaming industry relies on creating an emotional connection between players and
the game, transforming them into active participants. This allows them to feel empowered and
in control, fostering interaction in a more adventurous and vibrant environment. Therefore, a
framework has been developed for advertising messages using digital games, offering a variety
of advertising opportunities ranging from 2D illustrated ads with lower adventure levels to more
comprehensive and detailed integration processes in 3D games. This aims to avoid viewer
fatigue by using subconscious elements and motivators in the design of advertising games that
help persuade the recipient of the advertised idea and respond positively to the advertising
message. It facilitates the transition between game levels by removing as many barriers as
possible for the player, adhering to the rules of the game, and providing benefits and services
based on social, ethical, political, and social norms. The dialogue used with friends and family
about the game and the advertised product.

There are various types of in-game advertising, which can either be static ads that compleme nt
the game's design (such as banners and interstitial ads between game levels before/after
gameplay without interrupting the overall user experience, sponsorships as part of the game
environment or level, through "Game Skinning,” in-game portal sponsorships, or cross-
promotion with different industries or products directed at potential new audiences) or dynamic
interactive ads connected with ad servers and players. Dynamic interactive ads are created by

the game developer to collect remote play statistics based on a variety of criteria, including
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geographic targeting, date and time, game duration, and player demographics. This allows for
direct targeting campaigns and real-time ad implementation within online games, often with
some virtual rewards for players. They can be found in console games on platforms such as
Xbox One and PlayStation 5, mobile phones, and browser games to deeply integrate brands into
the gaming experience while invoking the core values of the brand, such as product placement
in games to interact with potential players and allow them to experience the product, even if
only virtually, to integrate product advertising together asan associative integration of the game
structure without any function within the game or illustrative integration to reflect the real-
world properties of the product within the game. Electronic games need to motivate players to
take an active stance towards them and make them enjoyable and user-friendly to continue
playing and expose them to the advertising message. This includes considering playability,
especially interaction mode, and the quality of the narrative plot of the game on players'
experience and their ability to encourage players to make decisions to achieve desired goals
while learning new game-specific skills and information. It also involves reminding players of
events, direct learning ability, ease of player recall, and efficient task execution to achieve the
benefits of electronic games for entertainment or skill enhancement, whether mental or social.
Player satisfaction with their experience until the end of the game or receiving rewards and
prizes, whether intrinsic or extrinsic fun. Therefore, the alignment of advertising success with
the game is a fundamental criterion for in-game advertising, and players view advertising as
positive if it provides a reality that fits well with the game's environment. It is important that
in-game advertisements remain somewhat accurate to ensure player acceptance.
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