2025 sl Cralil) aaad) — G Alaal) — arasail) g Gl Alaa

‘_..QJAAAM ‘i\bﬂ\ I8 0593” gé &\J,N‘ j.-,\jﬂ gé QSUMY‘ ;\S..A.“ e\é&ﬂm\
Utilizing artificial intelligence in augmenting creativity in
advertising for Egyptian heritage
Lt dada Cpd B g 4 [3
(g oa) JR g L sl g slall Ayl DpaalsHly pualaal
Dr. Marwa Hassan Mohamed Saeed

Lecturer at the Arab Academy for Science, Technology and Maritime Transport
marwaeldokeishy@yahoo.com

i) adla
glay) 5 5aal 4y 68 31l (Al) e likaa¥) olSH mual Cus (Mo Yl delia & 4 ia Y g )l jeasll gy
JB 48K 3 ySine Apidle ) Clagana (LY oelilal) elSAI (e () saanaal) dyiin ArDle Y) Cidleal) dllad (s
Gkl Liad Ylaa oY) any G 5 phaial) bl o3 L i g5 S Adladll 5 G o) (e (s o e 30liS
acdl aaaill L delay) dledl JSG sale) g gl ekl dlaie Y @iy eliaa¥) olSA claladin)
fSAI ity cAgi@l) 5 Ao la) Gl jleadl (e g e allaly Las ¢ )l & AN e Ble ) Jie ddliadl) s
OV Jlae (A gla¥) yied b S s ol slal dleny Laa ooyl uSE SIS 4 yre <l )38 e lilaial)

(g paall & e
e Y A eIy sk 5 3 8 e lihual) olSA il o) iS5 g bl alasiiod Al 50 ) Canll 138 Chagy -
sSA e sede Jsa UL didady aaad (ALY meiall o Cind) ading (5 paall Gl Gl 5 5ll dga sall
el s lal 5 e a3 ¢(RpaS 5 AS) A 5 e iy Lpngia I ALY (DY) 3 e lay) Sl el
&l Je g pal) ladidl  elilhial) oSH) laa ol 935 5 L Led Caeadil (Al Zaalil) Asdle Y) @3l (40

5 padl Al
i Aty Ao Y1 COlaall 3eUS Cpaa ) sl oY) 8 e lilaal) oASA aladial of ) ol ol s -
Cua o sgaal)l e Jelill A ddasale 33 ) ae ¢ (Smith & Taylor, 2021)4dsl) &kl 45l %35 )
Dseend) clalaia ¥ 8548 ST S e Y (anadd b V) aledll  dediall clibad) dalas e < 5ol Caagd

Adle ) Jil ) Adlad e Laa ccarginall

A (pe Apail) 3ladll ) glai dpe lay) ISE1 2l 5 e A8 3,08 e lilaal) olSA) aladiiul jelal (ol e 3 Nle
eaaal il JSLY) 13 (Deep Learning) Guesd) alaill cilse )5l 3 aladinly ) seall 5 (a seaill 2 65 Jia <l 5ol
il Cpigall 5 landl ks a1 el (Slay s shia (5 e (5 sine w5 pamall Sl e Ste )
)

¢ sand) COladi J ga Asee (53 b 58 JOA (e £ 1Y) 3 O (S e Lilaa¥) oS3 pladiind (o gibial) & el
s guall Canll oeilts Cll) 38 5 65 el ol il) ABEN D0l Say el (5 gine oL 5 coanada daelay) IS A i
Gl o) 5S35 bty L gede ¢ SE o sl 550 (5 paddl &5l ge cliDleY) 8 Alad 311S g o) 50 e
(G raall g lamall & il aa ) sgandl Jelii (sae Luld g Ciy a3 et ) e lihaal) ¢\SA)

DOI: 10.21608/ifca.2025.361721.1043 209


mailto:marwaeldokeishy@yahoo.com

2025 sl Cralil) aaad) — G Alaal) — arasail) g Gl Alaa

SEN L) o) yial Glasa s ¢ AV 5 g bl g 1Y G ) s e Balial) Jie cilaad il o3 4a) 5 c@lld aa
S padl il e Y ) peai Bale Y B S dua i Jiay e liaal) KA aladiul o e sl 2S5y ol jill
Oy JSise JS8 aaladinl o o) by

- dalida) cilals))
~sinall a5 - geall i - ) Jalas - (5 eaall Gl - A Y] Ceall - g laY) — elidaal 61K

-

S sinall (anads

Abstract:

The digital age is witnessing radical transformations in the advertising industry, as artificial
intelligence (Al) has become a powerful tool to enhance creativity and improve the
effectiveness of advertising campaigns. Designers are taking advantage of Al to create
innovative advertising designs at a lower cost and with higher efficiency, taking advantage of
the speed and effectiveness provided by these advanced technologies. The field of advertising
is distinguished by its heavy reliance on creativity, which requires a combination of creative
and technical skills. Artificial intelligence has cognitive capabilities that mimic human
thinking, which raises the question of its impact on enhancing creative thinking to advertise
ancient Egyptian heritage. This research aims to study the role of artificial intelligence in
developing creativity in advertisements aimed at promoting ancient Egyptian heritage. The
research is based on the inductive approach to collect and analyze data on the concepts of
artificial intelligence and creative thinking in advertising, in addition to a mixed research
methodology (qualitative and quantitative), case studies of successful advertising campaigns
that used artificial intelligence to highlight cultural heritage were analyzed. Studies indicate
that the use of artificial intelligence in advertising has improved the efficiency of advertising
campaigns by up to 35% compared to traditional methods (Smith & Taylor, 2021), with a
significant increase in audience interaction, as tools such as big data analysis and machine
learning contribute to customizing advertisements more accurately according to the interests
of the target audience, which enhances the effectiveness of advertising messages.
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1. 'ahmadu, nahaa hasanu, 2021, faeiliat astikhdam tiknulujia altaswir alhulujirafaa faa taeziz altafkir
al'iibdaeaa limusamim al'iielani, buhuth wamagalati, mij11, ea2, majalat altasmim alduwliati.
BAE (5 pmall QLS Alle dpdle ) Y1 S 2012 camdl (e .2
2. bhinsaa, alsayid, 2012, abtikar al'afkar al'iielaniati, ealam alkitaab almusraa, algahirati.
Aaili Al ) 1A padl) Gaaall (8 ddsall GUDe DU 4 ISy Glai) jiul) 2018 (Oldie dasa (s 3
LS — Ly Anala oY) A Alae 4 50p Ve g Egas 02005 /21995 /21985 /21975 ol s
RN
3. hasan, muhamad euthman, 2018, alastiratijiaat al'iibtikariat lil'iielanat alsahufiat faa alsuhuf
almisriati: dirasat tatabaeiat li'aewam 1975m/ 1985m/ 1995m/ 2005m, buhuth wamagalati, ea50, ja4,
majalat kuliyat al'adabi, jamieat binha - kuliyat al'adabi.
(Yla 5 Gy o oelilaal) (S DA e (Ble M eluY) asaaill (2022 caeal 358 ild (Sl 4
MD1434693 i iYL addaill 4 5all dladll
4. alhulwanaa, fatin farug ‘ahmadu, 2022, altasmim al‘iibdaeaa lil'iielan min khilal aldhaka'
al'iistinaeaa, buhuth wamagalatu, almajalat aldawliat liltaelim bial'iintirnta, MD1434693.
Ol 9o A0S addna (e e Al a1 ALEN I E MAS) B Y ke 50 2023 cobad) e 5
Al tisall dpaiill g SLaBY) dlas (1g Bree Ve s Egay Aling
5. dirnanaa, 'iiman, 2023, dawr al'iielan al'iibtikaraa faa aitikhadh algarar alsharayia: dirasatan eayinat
min mustakhdimaa shabakat mublis bieinayati, buhuth wamagalati, maj6, eal, majalat al'iigtisad
waltanmiat almustadamati.
oY) A JMA e (Sl asaaill s e Y i sad elilaall (1S3 cliss (2020 (o s .6
6. shraa das, 2020, tigniaat aldhaka' al'iistinaeaa tahwil al'iielan waltasmim aljiraafikaa min khilal
aldhaka' al'iistinaeaa.
e o) Y ddlaiind Al 50 () s 3l Lalia ) Gias 85 Sl 4dle Y) dlaall 428 <2023 calgws ¢ Sl b 7
Adlall gl ) sdle daala dplail yilhy Alae (Yla g G cans pana
7. tirshanaa, sham, 2023, faeaaliat alhamlat al'iielaniat almubtakarat faa tahqiq al'iihtifaz bialzabun:
dirasat aistigsayiyatan lara' mudiraa mujamae sim, buhuth wamaqalati, majalat dafatir aigtisadiatin,
jamieat eashur zayaan aljulfati.
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